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InnEH B#r Objective

A LINEEF B S EFeRRIRIRA R E R E G,

SENRRFERHRENUFISTRITFS, &

ijﬁﬁ ERNFNERMCAT, (EHNGHEHERE
.

Zhejiang International Studies University and
its partner universities actively explore
international education cooperation, aiming to

provide a platform for cross-cultural learning
and exchange for students of different
universities, cultivate international talents with
global vision and cross-cultural communication
skills, and promote the common development
in the field of education.




InnEH B#r Objective

STETHFARNERAR, REEREIER
B8, BEXUEBRESENT,
Improve the overall understanding of
the world, experience the importance
of international cooperation, enhance
cultural sensitivity and adapability

HERR, XUIBINEWHNIR
the education system, cultural cInt'ltoms
and professional knowledge

SITNANEPRIEN SFRES]. &2
mee IS aFae

intercultural communication and
cooperation ability and
adaptability and compe to study
and live in a multicultural
environment
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B8] Time

20255FFH], 7TH7H=25H
Summer of 2025
between July 7 and July 25

e Place

P AR AN
Hangzhou, Zhejiang

AR Size

HMEZLMinternational professors10-1543
hEAIZZISU co-teacher10-15%%
HAMNEZLEinternational students10043
HAMEAZISU students 100043
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Cooperation Content
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)
ST AN
culture courses with °
exchange credits

[ SEEOR
O
Tk . courses for
faculty-led language &
social culture

practice \




1.XE = 5k

Cultural Heritage and Tourism

2. B AL ZE

An Introduction to Chinese Culture
MM zik: BHESEE
Cultural Journey in Hangzhou: Sites & Stories
25304k Chinese Tea Culture

4K

Blue tie-dye

5.7 E E &l

Fundamentals of Chinese

Painting

6.4t S IERFE IV L LR
Cross-Cultural Comparative

Study of Social and Emotional Learning
7. E 15 X AL B R A

Creative drama of Chinese traditional culture
BERHEFHS

Cross-border E-commerce

9.EHFr T 1%

International marketing

10. 5 517BUAB

Business and Administrative 11.
Communication

11. RN TE

Chinese for Beginners

Partner 1:3%E % 72 B /1 M 32 K2, 3 professors
Missouri Southern State University, USA
1LZARER

Art Appreciation

2. FTZ &%

The Persistence of Craft

3. MiHEHIRIE

Principles of Marketing

4. BBETA

Consumer Behavior

5. A EHEMR

Marketing Research

6. FFIRJLE

The Exceptional Child

7. RHIILERENRE. FR. HK

Home, School and Community in Early Childhood Educationl
8. HEH B LLRMAR

Comparative Studies on Chinese and American Education

Partner 2: & KE XK K2, 3 professors

Royal Road University, Canada

9. BB XL IR IS B

Intercultural Theory and Practice
1040 %#. XMHUHMAR

Organizational Communication, Culture and Development
11. AT #EME RIS T ENFE

Communication for Development and Social Change

Partner 3: B FIIF K2, 3 professors
Brazilia University, Brazil
TBD

Partner 4:
Ruassia
TBD

HININEL, 2 professors

ZISU International Teachers

LR K ZFIME, 2 professors
Peking University
International Teachers

=R 1R
Other International
teachers



IMEIE: (BEEREETL. RBE, EE%, RS NINEZERER)
Program Fees (inclulding group airport pick-up and drop-off,
welcome dinner, accommodation, cultural activities and field trips)

EfrF%E: 7000tART (2) 8iE&E100005TARM (3/3E)
MBINERIE, FRAINEEZ(F250007t ARTRIFZ,

International Students: 7000 RMB for 2 weeks and 10000 RMB for 3 weeks
(Students pay another 25000 for the Canadian Certificate program)

XBAERRI=ZESE: 5000TART (2F) 5#F7000;t AR (3F)

WESINMIEXRINE, FRBIMEESZ[T250007t ARMRFE,

Students from Partner Universities: 5000 RMB for 2 weeks and 7000 RMB for 3 weeks.
(Students pay another 25000 for the Canadian Certificate program)

BRREENFE: BITHE
Students with special sponsorship: be agreed upon separately.

=t B8, REFNHMM AT XRS5 AEZHBE,
Note: meals, international surance fees and other personal expenses wil be borne by
the partipants themselves.



BREE4%> T Responsibilities

1. igitHhEASHIIE 1. BRI EAZIT Selecting head teachers
2. {HZ4 Promoting and Enrolling students

Plan and coordinate the project ng
2. B{E4B4 Promotion and Enrollment 3. B IFFESSEM
Guiding and supporting students to take part

3. ALt , ,
in the practice and events

Organizing o
A RSETEIRS 4. HEUZRF IR (optional)

On-campus Coordination and Service

Teaching and training ZISU Young Faculty




FEAAER Expected Results

EraFEIRREE

An International Youth Learning

and Exchange Platform

IR ST ALRIERR, BFTE
XAAZiEES ], P FERKS
SIFNERVL &2 FRESTEE AT,

to help students deeply
understand the culture and
professional knowledge ,
improve cross-cultural
communication skills, and lay a
solid foundation for future study
and career development.

MBIREIFRER
A Long-term and Stable
Partnership

W FREAKHIRESTERR,
RS, B, DRIsFRZSu
H&1EeE.

to carry out more extensive
cooperation in teaching,
scientific research, teacher
training and other fields.

R IS
Enhanced International
Visibility of Zhejiang

B SEE, 1EEmINRE,
%5 |E ZSHIERRFEFISIE DA,
to attract more international
students and partners to know
Zhejiang through the
implementation and publicity of the
project
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Events  News  Library  Research  Alumni  Giving  Careers  OurPeople =~ HRA  Quicklinks

:ﬁ Royal Roads Why Royal Roads Programs & courses Admission Current students About Campus Q

UNIVERSITY

Graduate Certificate in
Strategic Global
Communication

« PROGRAMS




a:ﬂ 53%2'& 5??‘15 Why Royal Roads Programs & courses Admission Current students About Campus Q

Courses

Overview

Program description

. ITAI Introduction to Academic Integrity 0.0 Credits
Program delivery
Courses
Faculty IICS515 Intercultural Theory and Practice 3.0 Credits
Admission requirements
Application requirements IICS551 Organizational Communication, Culture, and 3.0 Credits
Development

Financial aid and awards

PCOM635 Communication for Development and Social 3.0 Credits

= o

APPLY NOW
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F3H7H, by March 7

NESIERES, 1CIEESR,
==

introduce ideas, discInt'ls the
project framework and confirm
intentions

ZE5H31H, by May 31
EOER, HRAEH, EZRS,
A SUEA]

release program information,
organize information sessions,
receive registration and send

ZFE7H25H, by July 25
FRHFER, BERR, ThE
T RBJEFIRINED,

teaching coures, organizing
cultural exchanges such as youth
dialogues, arrange social

offers

BRFRIE LR, BESEAXE, |
E;RET%%%% TREE R ER]
AR

Jointly develop the program
outline, determine the
enrollment publicity plan and
the list of courses and teachers,
develop student enrollment
criteria

ZF4H30H, by April 30

i }
| 7

Pl

practices and extracurricular

activities

AIMRBIRIIZR, FETES,
HFIREBNEMES, 1ZEITEHE
Teacher training and
communication, student pre-
departure guidance, prepare

teaching equipment and materials,

local logistics for Int'l group

FE7H6H, by July 6

ST RN, BERGERS. 4
825, e T 241

Collect feeback and suggestions
from participants, write a
summary report, settle project
expenses, discint'ls future
cooperation

FE8H15H, by Aug 15



S ES
Dr. Prof. Chai Gaiying

=[RS

International office

#5554k
Teaching Affairs

AELE

Human Resources

HAth{RIEE]

Other Service and
support departments

— g nen RV e [ s, oy
T HEFR SR SRR it

School of International School of Culture and School of Chinese

Business School of Education Tourism School of Art Sz
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Questions and
Answers




1. What's special of this Initiative?

Through the trinity internationalization model of "cross-border + online + local", integration of top
academic resources, two-way cross-cultural exchange design, and special policy support, an
exchange platform with high participation, strong academic nature, and deep cultural experience
has been created for Chinese and international students.

2. Why Hangzhou?

Hangzhou, known as the "Paradise on Earth", is renowned for its three World Heritage sites: the
West Lake, the Grand Canal, and Liangzhu. It also stands at the forefront of China's digital economy,
led by the headquarters of Alibaba, and features an artificial intelligence enterprise cluster
represented by the "DeepSeek," which are driving innovation in large model development,
intelligent algorithms, and other cutting-edge fields. In Hangzhou, you can wander through Song
Dynasty-style ancient streets to feel the pulse of history, delve into technology parks to engage with
the frontiers of Al, and unlock a multi-dimensional understanding of China's urban development
through the collision of landscape culture and digital future.

3. Why ZISU?

Zhejiang International Studies University (ZISU), one of the 16 public universities in China featuring
foreign language education and international studies, attaches great importance to cultural and
people-to-people exchanges, boasts a beautiful campus environment, and has rich experience in
receiving international delegations. It is also recognized as a Provincial International Cultural and
People-to-People Exchange Base in Zhejiang.



Contact BExE A

HiE Tian Tian
Program Manager
ttinzisu@zisu.edu.cn

fEEE May Tao
Director
taoguoxia@zisu.edu.cn




